THREE SHIFTS IN TODAY'S
AMERICAN REALITY

Is your credit union in tune with today’s trends?

The realities of today's American household have changed in recent years. Between career,
family and the emergence of a new generation, there are three key trends to keep in mind.

Today's American workers have experienced corporate restructuring, consolidation, downsizing
and layoffs in recent years, leading many to work for themselves as freelancers.

Even in the last few years, the dynamics that make up an American family have changed a lot.
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Despite family dynamics changing over the years, how Americans define success holds true.

From toddlers to college students, Gen Z is the newest generation, and emerging as a powerful force.
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TIPS FOR CREDIT UNIONS

Ask yourself these questions to assess if your credit union is in tune with the realities of today's consumers:
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