
cunamutual.com
@CUNAMutualGroup
#MembersMatter

THREE SHIFTS IN TODAY’S 
AMERICAN REALITY

Is your credit union in tune with today’s trends?

 The realities of today’s American household have changed in recent years. Between career, 
family and the emergence of a new generation, there are three key trends to keep in mind.
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Ask yourself these questions to assess if your credit union is in tune with the realities of today’s consumers: 
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TIPS FOR CREDIT UNIONS

What lending, insurance 
and financial services 
does your credit union 

offer that support 
freelancers, small businesses 

or households with 
instable income?

How do credit unions stay 
relevant and meet the needs 

of the families of today?

Is your credit 
union promoting 
financial literacy 

and college 
saving programs 

for Gen Z 
households? 

Has your credit union 
taken steps to ensure your 

membership, loan and 
insurance processes are 
inclusive and supportive 

of the changing 
dynamics in America?

Is your credit 
union connecting 

with Gen Z and 
their parents 
to establish 
long-term 

relationships?

Even in the last few years, the dynamics that make up an American family have changed a lot.

TREND #2

THE AMERICAN FAMILY IS CHANGING

Despite family dynamics changing over the years, how Americans define success holds true. 

Raising their children to be 
good, happy and capable adults7 78% Having a great relationship 

with their spouse/partner781%

Of same-sex 
households 
reported being 
married couples6 

Of elderly rely 
exclusively on 

family & friends for 
day-to-day assistance4

From toddlers to college students, Gen Z is the newest generation, and emerging as a powerful force. 

TREND #3

GEN Z IS EMERGING

82MGen Zers

83MMillennials

76MBaby Boomers

# of Americans 

in 20158

$44B in purchasing 
power already8

Live in a 24/7 
“smartphone” culture

8 sec. filter to determine if 
you’re interesting or not9

Today’s American workers have experienced corporate restructuring, consolidation, downsizing 
and layoffs in recent years, leading many to work for themselves as freelancers.

TREND #1

WORKPLACE AND CAREER REALITIES ARE CHANGING

U.S. workforce freelancing1 Freelancers worry about1 

77% of hardworking Americans don’t have $5,000 for an unexpected need2

Rising costs 
of healthcare

Saving for 
retirement 

Unpredictable 
income
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9%

19%

34%

% of U.S. children living 
with a single parent3
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605K
Same-sex 
households 
in America6

57M
Multi-generational 

households 
in America5


